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• It will quadruple 
efforts to deliver 
accelerated growth 
in earnings 

• loT solutions for 
automotive segment 
too 

• New product 
packages from its 
Sharing Platform 
segment 

Syafiroz says 2018 will be a 
year to strengthen Sedania's 
bottom line 

SEDANIA Innovator Bhd 
expects to see another 
good year with focus on 
accelerating growth 
after having returned to 

the black in the financial year 
ended Dec 31,2017. 

Its executive director Noor 
Syafiroz Mohd Noor says the tele-
communications and information 
technology service provider man-
aged to turn around in FY17, 
mainly due to the full-year con-
tribution from its green technol-
ogy (greentech) and Internet of 
Things (IoT) segments, as well as 
the acquisition of the financial 
technology (fintech) business in 
July last year. 

"All our segments are cata-
lysts. That is what makes it so 
exciting. As a group, we will quad-
ruple our efforts to deliver accel-
erated growth pace in our earn-
ings over the next two to three 
years," Syafiroz tells FocusM. 

Sedania posted a net profit of 
RM1.56 mil in FY17 against a net 
loss of RMi mil in the previous 
year on the back of a 55.5% 
increase in revenue to RM27.29 
mil from RM17.55 rail. 

Syafiroz says its IoT segment, 
which is its largest revenue con-
tributor (48.72%), wUl continue to 
focus 011 buildings-based IoT, 
which is to connect commercial 
buildings to Sistem Pengawasan 
Kebakaran Automatik with the 
Fire and Rescue Department. As of 
end-2017, Sedania has connected 
its solutions to 6,300 buildings. 

He expects the number to 
continue to grow, as more com-
mercial buildings adopt Sedania's 
IoT solutions to be in compliance 
with fire safety regulations. The 
increase in number of new com-
mercial buildings will augur w ell 
for the company as these new 
building are also likely to use the 
IoT solutions. 

Sedania's IoT segment is also 

looking to provide its solutions to 
the automotive sector. Syafiroz 
says the company has entered 
into a partnership with an over-
seas software company that could 
assist Sedania in collecting auto-
motive behavioural data, which 
can be used to empower corpo-
rate users with "Fleet Business 
Intelligence". 

"We are already engaged in 
trials with major fleet operators 
and are expecting positive bot-
tomline contributions from this 
year," Syafiroz adds. 

For its latest acquired busi-
ness, - fintech segment, Syafiroz 
says Sedania is looking to expand 
its product range to include 
Islamic factoring, credit cards and 
CASA (current and savings 
accounts) products, which will 
drive earnings growth. 

While it managed to expand 
its client base to 41 last year from 
22 in 2016, revenue growth for the 
segment increased by only 16.73% 
year-on-year. 

Syafiroz says the lower-than-
expected revenue growth is due to 
Sedania focusing on specific types 
of financial institution, domesti-
cally and internationally, and such 
initiative takes time due to the dif-
ferent approaches, competencies, 
and buy-in from new and existing 
clients. 

"With in-depth knowledge 
about the fintech business, its 
ecosystem and use cases, espe-
cially in Islamic finance or bank-
ing, we have crafted a unique 
strategy for growth up to year 
2020," Syafiroz explains. 

For its greentech segment, 
Sedania had, on March 12, 
announced a collaboration with 
Matrix Energy Sdn Bhd to under-
take greentech solutions for one 
of the largest Malaysian telecom-
munication players for 10 years, 
and electricity savings by the tele-
communication company will be 

shared by both parties. 
Syafiroz says the project is 

well on track and is expected to 
contribute to Sedania's FY18 
bottom line. "This is in addition to 
on-going contracts for a large 
banking player, and a few more 
sizeable greentech projects in the 
pipeline," he adds. 

On its loss-making Big Data 
analytics segment, Syafiroz says 
the company is using a wide 
market approach to educate and 
help potential users take initial 
steps in data collection systems 
with a view to build necessary 
blocks for full-scale adoption in 
the future. 

He says this year, Sedania will 
focus on niche data analytics 
within human capital manage-
ment. "We will be making some 
exciting announcements for this 
segment soon. Financially, the big 
data segment is expected to turn 
around and contribute positively 
to our bottom line," he adds. 

Investors' concerns still 
valid 
Despite the positive outlook, 
investors do not appear to be con-
vinced. The counter declined to 25 
sen on May 14, from 32.5 sen on 
May 15,2017. 

Some investors are cautious 
over Sedania's liquidity position as 
the company will require funding 
for its new developments. 

"Sedania operates in an 
industry that requires constant 
funds for research and develop-
ment, as well as to market new 
products," says an investor. 

As it is, Sedania's once bread-
and-butter product - sharing 
platform, which allows mobile 
users to transfer airtime credits -
is faced with declining sales as 
customers are moving away from 
such service due to technology 
advancement. 

Syafiroz admits the company 
needs to constantly evolve to keep 
itself relevant. 

"All our segments depend on 
rapid changes in user behaviour. 
As technologies evolve, Sedania 
must continuously re-invent itself 
and its segments, to learn and 
unlearn. 

"The art is to find the balance 
between emerging and existing 
tech in order to improve our top 
and bottom lines," he says. 

While the need for credit 
transfer and sharing remains. 
Syafiroz says user behaviour has 
and is changing, citing an example 
that sending messages via SMS is 
no longer popular. To adapt to 
such changes, Sedania is intro-
ducing new packages for mobile 
carriers. Currently, its platform is 
used by mobile carriers in 
Malaysia and Bangladesh. 

For its other business verti-
cals, Syafiroz says Sedania is look-
ing to meet such changes via col-
laborations, which is a fast-track 
approach into new markets. 

"We do not discount moving 
the collaboration beyond part-
nership and exploring equity par-
ticipation for our successful ven-
tures in the future to improve 
revenue and profit sustainability," 
he adds. 

Cash not an issue 
Another concern raised by the 
investing public is Sedania's 
liquidity issue. This is given that 
Sedania's trade and other receiv-
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ables days are about 237 days or 
eight months, as of Dec 31, 2017. 
Last October, the company 
announced it planned to raise 
RM7.52 mil via a private placement 
of 22.58 million shares. 

However, Syafiroz says there 
should not be any concerns on 
Sedania's liquidity position. He 
explains that the higher receiv-
ables days in FY17 were mainly 
due to the company entering two 
new business segments - green-
tech and IoT - and it needs to 
familiarise with the clients' billing 
cycle and procedures. 

"We anticipate as we become 
more familiar and accustomed to 
each client's billing cycle and pro-
cedure, the receivable turnover 
period would improve," he adds. 

On the private placement, 
Syafiroz explains that the bulk of 
the funds are to be used for new 
projects for the greentech and IoT 
segments. 

For now, he says Sedania is 
looking to seek funds from finan-
cial institutions instead of under-
taking the proposed private 
placement given Sedania's share 
price is undervalued. 

"As our business expansion 
gets underway (hence requiring 
higher working capital), we will 
always consider raising new 
funds, either from private place-
ment or leveraging on our low 
gearing ratio and obtaining funds 
from financial institutions," he 
adds. 
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For FY17, Sedania announced a net profit of RMl.56 mil against a net loss of RMl mil in the previous year 
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